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Make events
mean MORE

Hosting more events leads to
deeper audience engagement
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The data shows
that events build awareness, increase loyalty
and conversion rates, and even drive purchase.
These unequivocal advantages impact everything
from ROI to trust.
% These days, events aren’t just
: ; a touch point in marketing. Events are
‘ o , o : : . marketing. And they make better sense
g : . = say their )
. r;:: O . m . I : ~ - trust in for your investment. Yes, younger gens
= ‘ “‘,\"‘ e brands they live online and are comfortable
S 0‘ I a m @ |:| I n y i * N & : interacted with online events, but when they do
T g n N ‘ with at attend an in-person event, 71% say
& LPEINIE ' = : g an event their trust in brands they interacted
it L i increased

Less is definitely more when it comes to certain things. with increased.
Events, however? Our research says not so much.

Marketers would be wise to look at overall marketing
: A spends to see where dollars can be redirected from
~'_f‘;ﬁ g 5 = o digital ads or online experiences into live events.

Now, let’s dig a little deeper into audiences...
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https://www.freeman.com/resources/visual-snapshot-the-freeman-trust-report/




Three benefits of a “make events mean more” plan:
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https://www.freeman.com/resources/visual-snapshot-the-freeman-trust-report/
https://www.freeman.com/resources/infographic-gen-z-and-live-events/
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An event
company
pProposing
more events?!

Shocker.

But we aren’t actually saying “spend more.” We want
to help marketers spend differently and more
effectively. While paying closer attention to younger
audiences as you plan multiple experiences. Obviously,
mind your budgets and weigh strategies against ROI.

Your events don't need to be Coachella. They just
need to be unforgettable.

Remember, people are choosing to attend your events.
So how do you make the most of that commitment?

Make events mean more
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Give them something more. More enjoyable.
More meaningful. More memorable.
And do that more often. .

But go easy on the millennial pink.*
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Want ideas and strategies
for designing unforgettable
experiences?

Let’s do more together Freeman' O M

Visit us at freeman.com or contact us at freeman.com/contact © 2023 Freeman. All Rights Reserved.


https://www.freeman.com/contact/
https://www.facebook.com/freemanfans/
https://www.linkedin.com/company/the-freeman-company
https://www.instagram.com/freemancompany

