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Executive 
summary rǭσǡϐǭƆƦŝϐǭƳ rethink 

event excellence. 
We know what types of experience, 
networking, learning, and commercial pursuits 
attendees are after, and we know what 
ŎƳƨǡǭǙįƆƨǭǡϐǭƀŝȔϐŷįŎŝΟϐ ƝƝϐǭƀįǭσǡϐƝŝŷǭϐǭƳϐŕƳϐƆǡϐ
listen and take heed as we plan for the future .

rǭσǡϐǭƆƦŝϐǭƳϐŌǙƳįŕŝƨϐȔƳǵǙϐȍƆŝȎϐįƨŕϐŝƦŌǙįŎŝϐ
the new. rǭσǡϐǭƆƦŝϐǭƳϐįǡƙϐȔƳǵǙǡŝƝŷϐƆŷϐȔƳǵǙϐ
efforts are paying off.

If you want to execute excellent events and 
measure that success, you must put attendee 
expectations first and make every minute of 
their time count.

rǭσǡϐƨƳǭϐŸƳƆƨŸϐǭƳϐŌŝϐŝįǡȔΠϐŌǵǭϐƆǭσǡϐŸƳƆƨŸϐǭƳϐŌŝϐ
worth it. So get ready to roll up your sleeves.

rǭσǡϐǭƆƦŝϐǭƳϐǙŝƆƦįŸƆƨŝϐȎƀįǭϐŝȍŝƨǭǡϐŎįƨϐŌŝϐ
from the eyes of the attendees. rǭσǡϐǭƆƦŝϐǭƳϐ
įƝƝƳȎϐįǭǭŝƨŕŝŝǡσϐƨŝŝŕǡϐǭƳϐŕǙƆȍŝϐƳǵǙϐǡǭǙįǭŝŸȔϐ
and measurement methods.

ƨŕϐƆǭσǡϐǭƆƦŝϐǭƳϐǵǡƀŝǙϐƆƨϐįϐƨŝȎϐŝǙįϐƳŷϐŝȍŝƨǭϐ
ŝȓŎŝƝƝŝƨŎŝϐǭƀįǭϐȎƆƝƝϐƦŝŝǭϐŝȍŝǙȔƳƨŝσǡϐ
expectations for 2024 and beyond.

rǭσǡtrend season again, folks, and we have some important 
insights to share. 

The Freeman Trends Report offers the ƝįǙŸŝǡǭΠϐϓƦƳǡǭ
ŎƳƦǖǙŝƀŝƨǡƆȍŝϐŌŝƀįȍƆƳǙįƝϐįƨŕϐƆƨǭŝƨǭϐįǡǡŝǡǡƦŝƨǭϓϐƳŷϐ
B2B events in the industry. With a data -driven approach 
and an unrivaled ǡŎįƝŝΠϓϐȎŝmaintain a role in virtually 
ŝȍŝǙȔϐϓįǡǖŝŎǭof the event experience,ǖǙƳȍƆŕƆƨŸϓϐŷǵƝƝ-
serviceǡƳƝǵǭƆƳƨǡϐŷǙƳƦϐǙŝǭįƆƝϐǭƳϐƝƳŸƆǡǭƆŎǡϐϓǭƳϐǡǭǙįǭŝŸȔΟϐ
ThisǙŝįŎƀϐįƝǡƳϐŸƆȍŝǡϐǵǡϐįŎŎŝǡǡϓϐǭƳϐǭƀŝϐƦƳǡǭϐȍįƝǵįŌƝŝϐ
ǖįǙǭƆŎƆǖįƨǭǡϐƆƨϐǭƀŝϓϐŝȍŝƨǭǡσϐŝŎƳǡȔǡǭŝƦΡthe attendees.

Following the release of our 2023 attendee and exhibitor 
reports, we are building on our insights by surveying 
įǭǭŝƨŕŝŝǡϐƳƨŎŝϐįŸįƆƨϐǭƳϐǡŝŝϐȎƀįǭσǡϐŎƀįƨŸŝŕϐθ įƨŕϐȎƀįǭσǡϐ
remained the same.

;ŝŷƳǙŝϐȎŝϐŕƆȍŝϐƆƨΠϐȔƳǵϐŎįƨϐŌǙŝįǭƀŝϐįϐǡƆŸƀϐƳŷϐǙŝƝƆŝŷΡϐȎŝσǙŝϐƨƳϐ
longer comparing events to pre -pandemic times. We made 
it through some of the most challenging event cycles in our 
ƆƨŕǵǡǭǙȔσǡϐƀƆǡǭƳǙȔΟϐMȍŝƨǭǡϐįǙŝϐŌįŎƙΠϐŌǵǭϐȎŝσǙŝϐƨƳǭϐŸƳƆƨŸϐŌįŎƙϐ
to the way things were before. 

ùƀƆǡϐȔŝįǙσǡϐǙŝǡŝįǙŎƀϐƦįƙŝǡϐƆǭϐŎƝŝįǙϐǭƀįǭΠϐįƝǭƀƳǵŸƀϐǭƀŝϐ
pandemic is behind us, we now face a new set of 
challenges: the disconnect between what organizers 
provide and what attendees (and exhibitors) value most. 

For those of you who are new, welcome. For those of you 
who were here last year, you know that our 2023 
attendee report  identified gaps, analyzed sentiment, and 
revealed expectations. We uncovered a sea change θ 
a new wave of attendees called the Next Gen Event -  
Goer (ages 22θ44) θ and unpacked just how much has 
changed since 2019 : budgets, priorities, technology. Yet, 
ŕŝǡǖƆǭŝϐǭƀŝǡŝϐŎƀįƨŸŝǡΠϐǭƳŕįȔσǡϐŝȍŝƨǭϐǡǭǙįǭŝŸƆŝǡϐǙŝƦįƆƨϐ
largely the same θ and many are falling flat.

Although attendance is up, įǭǭŝƨŕŝŝǡσϐŕŝƦįƨŕǡϐƀįȍŝϐ
shifted.

ùƀƆǡϐȔŝįǙΠϐȎŝσǙŝϐŕƳǵŌƝƆƨŸϐŕƳȎƨΟϐ±įȓƆƦƆȟƆƨŸϐŝȍŝƨǭϐǡǵŎŎŝǡǡϐ
requires ǖǵǭǭƆƨŸϐȔƳǵǙǡŝƝŷϐƆƨϐįǭǭŝƨŕŝŝǡσϐǡƀƳŝǡΟϐ§ŝǭσǡϐǭǙȔϐƆǭΟ

If no constraints existed, and you could attend any 
professional event, what would it be? What would you 
want it to include? What would you hope to gain?

No stakes are too high, no ask too lofty. Would you want 
to network with like -minded peers? Hear from an inspiring 
industry leader? Discover a new solution that helps grow 
your business? Attend a social hour? Or learn a new skill?

ùƀŝǡŝϐįǙŝϐǭƀŝϐǭȔǖŝǡϐƳŷϐǘǵŝǡǭƆƳƨǡϐȎŝϐǖƳǡŝŕϐƆƨϐǭƀƆǡϐȔŝįǙσǡϐ
survey, and we have the answers. 
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Attendees 
of all kinds
Who they are

Winter 2024 Freeman Syndicated Survey of Event Attendees. Copyright Freeman 2024. 4



Your event attendees 
are consumers  first

We have historically viewed attendees through an industry -first lens, but 
research shows that age, gender, socioeconomic status, and event 
type ǡŝǙȍŝϓϐįǡϐǭƀŝϐŸǙŝįǭŝǡǭϐǖǙŝŕƆŎǭƳǙǡϓƳŷϐįǭǭŝƨŕŝŝϐȍįƝǵŝǡϐįƨŕϐŌŝƀįȍƆƳǙǡΟϐ

G E N E R AT I ON  Z
1997 - 2012

M I L L E NNI AL
1981 - 1996

G E N E R AT I ON  X
1965 - 1980

B O O M E R
1946 - 1964

More 
female

Authentic,
personal  
connection

Mid -
career

Work - life 
alignment

TikTok 
trendsetters

Skewing 
more maleRising 

leaders

Bridging 
generations Mentor/ 

legacy

85% 
male

Ready 
to retire

Entry - level

N E X T  G E N  E V E N T - G O E R T R A D I T I O N A L  E V E N T - G O E R
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