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Distinct brands. 
Shared purpose.

Pro gress  b e g ins  w hen  ever y  vo ic e  i s  heard ,  ever y 
effort  re c o gn ize d ,  and  ever y  p ersp e ct ive  va lue d . 
At  The  Fre eman C ompany  ( TFC) ,  our  share d  impact 
i s  v i ta l  not  on ly  fo r  to day,  but  fo r  tomor row. 
B e cause  mean ingfu l  change do esn’t  happ en 
a lone  — i t  happ ens  to gether.

F Y25 Impact  Rep ort
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Th is  year  reminde d us  of  someth ing  s imp le  yet 
p owerfu l :  connection creates momentum . 

At  The  Fre eman C ompany  ( TFC) ,  our  st rength 
c omes f rom the  c o l le ct ive.  Ever y  b rand  br ings 
i ts  own exp ert ise,  and  ever y  c ont r ibut ion  matters . 
To gether,  we  tu rn  cha l lenges  into  p ro gress  and 
amb it ion  into  impact  w here  i t  matters  most : 
Pe ople.  Planet .  Principles.

Not  as  a  che ck l i st ,  but  as  c ommitments  that  shap e 
cu l tu re  and  dr ive  change.

O ur  impact  a lways  b e g ins  w i th  p e op le.  By  supp ort ing 
and  emp ower ing  TFC emp loye es ,  we  ensure  ever y 
vo ic e  i s  heard  and  ever y  c onne ct ion  c ounts .  That 
fo cus  shows up  in  st rong  retent ion ,  g row ing 
engagement ,  and  the  ways  our  teams step  up 
for  each  other,  fo r  our  c ommun it ies ,  and  the  p lanet .

We emb e d susta inab i l i t y  across  op erat ions  to  d r ive 
change at  our  events  and  b eyond .  From re duc ing 
energy  use  and  mater ia l  waste  to  emp ower ing 

emp loye e- le d  Gre en  Teams,  we’re  work ing  to  c reate 
so lut ions  that  resp e ct  the  p lanet  and  st rengthen  our 
i ndust r y.
 
And we start  w i th  p r inc ip les  that  gu ide  ever y  act ion . 
Lead ing  w i th  purp ose  i sn’t  j ust  someth ing  we say ;  i t ’s 
how we op erate  — f rom safet y  and  c r i s i s  read iness  to 
the  standards  that  shap e our  da i l y  de c is ions .
 
None  of  th is  happ ens  a lone.  O ur  g reatest  impact 
c omes w hen p e op le  un i te,  w hen  ideas ,  ta lents ,  and 
p ersp e ct ives  move in  ha rmony toward  a  share d 
purp ose.  That ’s  the  p ower  of  our  c o l le ct ive.
 
Th is  rep ort  i s  more  than  w hat  we’ve  ach ieve d .  I t 
shows how,  by  c ombin ing  the  st rengths  of  our  b rands , 
partners ,  and  c l i ents ,  we  don’t  j ust  ra ise  the  bar  — we 
bu i ld  w hat ’s  nex t .
 
O ur  share d  pro gress  ref le cts  w ho we a re :  a  team that 
knows the  greatest  impact  c omes w hen we move 
forward ,  to gether.

WHEN OUR PEOPLE, IDEAS, AND BRANDS UNITE, WE DO MORE 
THAN JUST MAKE MOMENTS HAPPEN — WE MAKE THEM MATTER.

We go further when 
we go together.
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United in Progress
MEANINGFUL IMPACT IS 
AMPLIFIED BY SHARED 
PURPOSE.

The Unite d Nations’  Sustainable 
D evelopment Goals (SD Gs)  p rov ide  a 
g loba l  f ra mework  for  advanc ing  human 
we l l ‑ b e i n g  a n d  env i ronmenta l  resp ons ib i l i t y. 
At  TFC,  we  fo c us  on  SD Gs that  b est  a l ign 
w i th  ou r  m i ss i on  and  cu l tu re.

THE FREEMAN COMPANY (TFC) PRIORITIZES THE FOLLOWING UNITED NATIONS’ SDGs:

SDG 3 SDG 5 SDG 7 SDG 9

SDG 17SDG 12 SDG 13SDG 10

GOOD 
HEALTH 
AND  
WELL-BEING

GENDER 
EQUALITY

AFFORDABLE 
AND CLEAN  
ENERGY

INDUSTRY, 
INNOVATION, AND 
INFRASTRUCTURE

REDUCED  
INEQUALITIES

RESPONSIBLE 
CONSUMPTION 
AND  
PRODUCTION

CLIMATE 
ACTION

PARTNERSHIPS 
FOR THE GOALS



FY25 Impact Snapshot
ORGANIZATION PLANET PEOPLE PRINCIPLES

98+ 
collective years in business

2,394 

projects

5,620 
employees

292,296 

exhibits

6

174,150 kWh 

saved during Electricity 
Efficiency Challenge — enough to 

power 200 homes for a month.

157,000+ 

sq. ft. of fabric diverted from 
landfills — ~2.7 football fields

*Represents Freeman only 

7,000
chairs donated to support 

natural disasters in North Carolina 
and California

*Represents Freeman only

95.1% 

retention rate 

43.5% 

executive roles held by women

30% 

increase in BRG membership

~780 

lives benefitted by blood drives ​

25,234 

school supplies donated

365 

days without incident 
across 16 facilities

66
 global subscriptions for 

new national safety alert 
system

2,800+ 
event crisis management 

plans implemented

12,666 
Safety Courses completed

* Stats  re p rese nt  t h e  T FC  c o l l e ct i ve  of  b ra n d s  u n l es s  ot h e r w i se  n ote d .



Planet. Planet. Planet. Planet. 
Planet. Planet. Planet. Planet. 
Planet. Planet. Planet. Planet. 
Planet. Planet. Planet. Planet. 
Planet. Planet. Planet. Planet. 
Planet. Planet. Planet. Planet. 
Planet. Planet. Planet. Planet. 
Planet. Planet. Planet. Planet. 
Planet. Planet. Planet. Planet.

Our
Planet
WE CARE FOR OUR PLANET TOGETHER.
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TURNING INTENT INTO IMPACT.
Ac ross  The  Fre eman C ompany  ( TFC) ,  susta inab i l i t y  i sn’t  an  afterthought .  I t ’s 
e mb e d d e d in  how we des ign ,  de l i ve r,  and  innovate.  From re duc ing  emiss ions  and 
wa ste  to  sourc ing  b etter  mater ia l s  and  emp ower ing  lo ca l  Gre en  Teams,  we  st r i ve 
to  c reate  events  that  resp e ct  the  p lanet  and  insp i re  our  i ndust r y  to  do  the  same.

Our Shared 
Commitment

We  d e m o n st rate  o u r  c o m m i t m e nt  to  t ra n s pa re n cy  a n d  e m b e d d e d  s u sta i n a b i l i t y  p ra ct i c es  t h ro u g h  o u r  I SO  1 40 01  a n d 
I SO  201 2 1  c e r t i f i cat i o n s .  By  re p o r t i n g  a n n u a l l y  to  Ec o Va d i s  a n d  C D P,  we  e n s u re  o u r  p e r fo r m a n c e  i s  i n d e p e n d e nt l y 
eva l u ate d  a n d  a l i g n e d  w i t h  l ea d i n g  g l o ba l  sta n d a rd s .



Aligned Objectives

AS A FOUNDING MEMBER OF THE GLOBAL NET ZERO CARBON 
EVENTS (NZCE) INITIATIVE, WE WILL:

TO DRIVE CHANGE ACROSS THE 
EVENT VALUE CHAIN.

OUR GHG EMISSIONS ACCORDING 
TO INDUSTRY BEST PRACTICES.

OUR PROGRESS AT LEAST
 EVERY TWO YEARS.

VIEW OUR ROAD MAP TO NET ZERO.

ADVANCING OUR GOALS TOGETHER.
We move forward by  un it ing  our  strengths and act ions  w ith  these c ommitments  across  TFC:

REDUCE OUR SCOPE 1 AND 2 GHG 
EMISSIONS

 50% 
BY 2030

Collaborate Measure

ACHIEVE 

NET 
ZERO 

BY 2050

ACHIEVE 

ZERO 
WASTE 

BY 2050

Report

PLANET 9

F Y25 Impact  Rep ort

https://www.freeman.com/wp-content/uploads/2024/10/Freeman-NZCE-Roadmap-FY24.pdf
https://www.netzerocarbonevents.org/initiative/


REDUCE EMISSIONS ACROSS SCOPES.
From work ing  w i th  partners  ex terna l l y  to  interna l  team op erat i on s ,  we 
a l ign  our  bus iness  pract ic es  to  p r io r i t i ze  emiss ion  re duct ions  a cros s  a l l 
th re e  sc op es ,  b oth  upst ream and downstream,  i n  these  fo cus  a rea s :

Shared Responsibility

DIRECT EMISSIONS

Emiss ions  f rom sourc es  our 
b rands  own or  c ont ro l .  Most 
S c op e 1  emiss ions  a re  generate d 
by  our  f le ets  of  on-and  off- road 
e qu ipment .

ENERGY-GENERATED 
EMISSIONS

Emiss ions  our  b rands  cause 
ind i re ct ly  that  a re  generate d  by 
energy  use d at  warehouses , 
d ist r ibut ion  c enters ,  and  off ic es .

INDIRECT EMISSIONS

Emiss ions  that  o c cu r  b e ca u se  of 
our  bus inesses ,  f rom  sou rc es  we 
do  not  own .

MORE THAN 90% OF OUR 
EMISSIONS FALL INTO SCOPE 3.

SCOPE 1 SCOPE 2 SCOPE 3

F Y25 Impact  Rep ort
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We  d e m o n st rate  o u r  c o m m i t m e nt  to  t ra n s pa re n cy  a n d  e m b e d d e d  s u sta i n a b i l i t y  p ra ct i c es  t h ro u g h  o u r  I SO  1 40 01  a n d 
I SO  201 2 1  c e r t i f i cat i o n s .  By  re p o r t i n g  a n n u a l l y  to  Ec o Va d i s  a n d  C D P,  we  e n s u re  o u r  p e r fo r m a n c e  i s  i n d e p e n d e nt l y 
eva l u ate d  a n d  a l i g n e d  w i t h  l ea d i n g  g l o ba l  sta n d a rd s .



Emission 
Reductions: 
Fuels

SCOPE 1

PROGRESS AT EVERY TURN.

MAKING EVERY MILE 
AND MOVEMENT MORE 
EFFICIENT. 
VEHICLE UPGRADES

Freeman Anaheim introduced more efficient electric 
Sprinter vans for use in its warehouse

• 	 I nsta l l e d  E V charg ing  stat ions  to  enab le  the  t rans i t ion

• 	 Dr ivers  rep ort  qu ieter  r ides ,  st ronger  p erformanc e,  and  re duc e d 
ma intenanc e

• 	 Add i t iona l  e le ct r ic  veh ic les  a re  in  the  works

Freeman Orlando purchased ten new Freightliner 
tractors

• 	 Rep lac e d un i ts  that  were  20+ years  o ld

• 	 P ro je cte d  to  re duc e carb on  fo otpr int  by  5%

COMBINING LOADS 
 
Freeman AV Production identifies opportunities by 
reviewing shipments three times per week

• 	 Re duc es  numb er  of  t rucks  on  the  road ,  cuts  fue l  use,  and  lowe rs 
g re enhouse  gas  emiss ions

• 	 Improves  op erat iona l  eff ic iency  and  de l i ve rs  c ost  sav ings

PLANET 1 1



JB Hunt
O ur  lon g -sta n d i ng  partnersh ip  w i th  t ransp ortat ion  and  lo g ist ics  leader  JB Hunt 
ref le cts  a  sh a re d  c ommitment  to  susta inab i l i t y  and  op erat iona l  exc e l lenc e.

SUSTAINABLE 
TRANSPORTATION
• 	 Re duc es  emiss ions  and  improves 

overa l l  supp ly-cha in  eff ic iency 
across  lo g ist ics  

• 	 Re duc es  empt y  mi les  by  ident i f y ing 
backhau l  opp ortun i t ies 

• 	 F lexes  capac i t y  dur ing  demand 
sp ikes  to  ensure  ser v ic e  leve ls  a re 
met

COLLABORATIVE 
APPROACH
• 	 Ma inta ins  st rong  understand ing  of 

our  bus iness 

• 	 Enab les  resp ons ive,  eff ic ient 
	 ser v ic e 

• 	 S upp orts  our  share d  env i ronmenta l 
goa ls

COMMUNITY IMPACT
• 	 Transp orte d  TFC donat ions  fo l low ing 

the  2025 f i res  in  Los  Ange les 

• 	 C overe d  a l l  t ransp ortat ion  c osts 

• 	 D emonstrate d  ongo ing  de d icat ion  to 
so c ia l  resp ons ib i l i t y

SUPPLIER SPOTLIGHT

F Y25 Impact  Rep ort
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94,347

Efficiency Challenge: TFC
Fr iend ly  summer  c omp et i t ion  b et we en a l l  b rands 
and  lo cat ions  to  re duc e e le ct r ic i t y  use  and  c osts .

13% drop in electricity spending

5% reduction in electricity use

174,150 kWh saved

Renewable energy investment: 
Freeman Anaheim

1,309 solar modules (200kW system) 
installed.

•	 145,184 kWh generate d  to  date

•	 36,369 kWh so ld  back  to  the  gr id

•	 $1,887 i n  energy  c re d i ts  earne d

LED retrofit: Freeman Denver
C onverte d  standard  off ic e  and  warehouse  l i ghts  to 
LEDs w i th  eff ic ient  d immers  and  mot ion  se n sors .

$16,000+ in energy costs saved

200 
Homes

enough to power

for a month

Emission 
Reductions: 
Electricity

SCOPE 2

POWERING DOWN TO POWER UP.
Improv i n g  e n e rg y  eff ic iency  across  our  fac i l i t i es 
th roug h  sma r t  up grades ,  team engagement ,  and 
renewa b l e  so l u t ions .

* Ef f i c i e n cy  d r i ve n  by  L E D  ret rof i ts ,  m ot i o n  se n so rs , 
s m a r t  t h e r m ostats ,  HVAC  u p g ra d es ,  a n d  h a b i t  c h a n g es .

F Y25 Impact  Rep ort
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Emission 
Reductions: 
Materials

SCOPE 3

REDUCING OUR MATERIAL 
WORLD.

Re imag i n i n g  h ow we sourc e,  use,  and  reuse 
mater i a l s  —  p r i o r i t i z ing  susta inab le  a l te rnat ives 
and  c i rc u l a r  so l u t ions  that  m in im ize  env i ronmenta l 
impact .

PVC to ecoboard 
transition
Fre eman O r lando p i lote d  a  sh i f t  f rom 
tox ic ,  non- re cyc lab le  PVC to  re cyc lab le , 
wo o d-pu lp-base d pap erb oard  for  Mo du la r 
Bu i ld  S ystems and  F lex  bu i lds .

• 	 Re duc es  waste  and  c ost  w h i le 
	 ma inta in ing  p erformanc e.

• 	 Pos i t ione d for  enterpr i se-w ide  adopt ion .

• 	 D iverte d  187,000+ square  fe et  of  PVC 
f rom landf i l l s .

Smart Counter 
material upgrade
P i lote d  then  imp lemente d sw itch 
f rom PVC and  p o ly foam defau l ts 
to  honeyc omb.  S aves  t ime,  l ab or, 
and  money  w h i le  re duc ing  l andf i l l 
hau ls .

F Y25 Impact  Rep ort
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SUPPLIER SPOTLIGHT

CORT
C ORT ’s  c ommitment  to  susta inab i l i t y  i s  bu i l t  i nto  ever y  stage  of  the i r 
p ro duct  l i fe cyc le,  f rom in i t i a l  des ign  to  eff ic ient  reuse.

DURABLE, 
REPAIRABLE 
FURNISHINGS
•	 INVESTS i n  h igher-qua l i t y 
      manufactur ing  to  me et  C ORT 
      C onst ruct ion  Standards .

•	 DESIGNS p ro ducts  for  mu l t ip le 
moves ,  easy  repa i rs ,  and 

      c ompat ib i l i t y  w i th  c lean ing  and
      san i t i zat ion  p ro c esses .

CIRCULAR PRODUCT 
LIFECYCLE

•	 REDUCES WASTE THROUGH 
        EXTENDED USE: Average  pro duct 
      renta l  cyc le  spans  3–4 years . 

•	 REFURBISHES fu rn i tu re  after  f ina l 
renta l  use  and  se l l s  i t  th rough  C ORT 
Furn i tu re  O ut lets .

ETHICAL SUPPLY 
CHAIN PRACTICES

•	 EXPANDED HUMAN 
        SUSTAINABILITY i n i t i at ive,  w h ich  
      i nc ludes  supp ly  cha in  mapp ing  and 
      t rac eab i l i t y.

•	 WORKS to  ident i f y  and  e l im inate 
forc e d l ab or  r i sks .

PARTNERSHIP 
IMPACT

Worke d w i th  Fre eman O r lando to 
repurp ose  45,265 SQ. YD. OF EVENT 
CARPET through  C ORT to  l i ne  the i r 
t rucks  and  prote ct  fu rn i tu re.

PLANET 15



Emission
Reductions: 
Waste

SCOPE 3

MINIMIZE TO MAXIMIZE IMPACT.

We’re  c om mitte d  to  re duc ing  waste  at  ever y  stage  of  our 
op e rat i on s  — des ign ing  for  reuse,  improv ing  d ivers ion ,  and 
h e l p i n g  our  customers  make  more  susta inab le  cho ic es .

Recycled 

35 

trailers totaling

 492,380 lbs. 

of net recycled weight.

E-Waste

Delivered

~30,000 lbs. 

for responsible IT asset disposal.

Saved 

64,037 sq. ft. 

by reducing reprints. 

That’s more than it would take to cover a 
football field!

F Y25 Impact  Rep ort
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Materials

*Stats represent Freeman only.



Doing More 
to Leave Less

FPO IMAGE

17

ON THE ROAD TO ZERO WASTE.
“Zero  Waste”  i s  re c o gn ize d  as  9 0% of  waste  d iverte d  f rom landf i l l s .  We p lan  to  reach  th i s  goa l 
w i th in  our  i nterna l  fac i l i t i es  by  203 5 and  our  event  fo otpr int  by  2050.

THE WASTE HIERARCHY MODEL HELPS TFC GET THERE:

Prevent the  ne e d for  unne c essar y  mater ia l s .

Reduce the  numb er  of  non- re cyc lab le  mater ia l s .

Reuse ever y th ing  p oss ib le  th rough  our  renta l  mo de l .

Recycle and up-  o r  down-cyc le  mater ia l s  th rough  our  partners .

Recover i tems that  can’t  b e  reuse d through  donat ion  p ro grams.

Dispose of  i tems that  can’t  b e  reuse d ,  re cyc le d ,  o r  re c overe d  — abso lute  l a st  opt i on .

Impact  Rep ort  2025
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SUPPLIER SPOTLIGHT

Polymershapes

NATIONWIDE 
TAKE-BACK 
INITIATIVE

A l l ows warehouse  teams to 
retu r n  scrap  acr y l i c  dur ing 

de l i ve r ies .

OPERATIONAL AND 
ENVIRONMENTAL 

BENEFITS
C uts  hau l i ng  c osts ,  re duc es 

l andf i l l  waste,  and  st reaml ines 
op erat ions .

IMPACT TO DATE
Diverte d 

192,500+ lbs. 
of  acr y l i c  f rom landf i l l s  i n 

Fre eman O r lando a lone.

F Y25 Impact  Rep ort
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ACRYLIC RECYCLING PROGRAM.
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Together We Divert 
More Waste

Data  ref l e cts  Fre e m a n  m ate r i a l s  s p e c i f i ca l l y  t ra c ke d  at  so m e  of  o u r  wa re h o u ses  a n d  i s  n ot  a  f u l l  p i ct u re  of  a l l  wa ste  d i ve rs i o n  ef fo r ts  m a d e  t h ro u g h o u t  T FC.

COLLECTIVE ACTION, 
REAL RESULTS.

Th is  i nfo g ra p h i c  shows a  snapshot  of 
i tems re cyc l e d ,  reuse d ,  o r  repurp ose d . 
Ever y  cate g or y  adds  up  to  a  hea l th ie r 
p lanet .

PLASTIC/FILM 

396K LBS

WOOD 

336K LBS

ACRYLIC 

193K LBS

CONCRETE 

6,000 LBS

FABRIC

5,000 LBS

ALUMINUM AND FERROUS METALS 

885K LBS

E-WASTE

665K LBS

COPPER 

2,203 LBS

BATTERIES

200 LBS

WASTE DIVERTED BY WEIGHT 



Client Support
We  h e lp  tu rn  susta inab i l i t y  goa ls  i nto  measurab le  p ro gress  th rough  rep ort ing , 
c on su l t ing ,  and  e ducat ion .

EVENT SUSTAINABILITY 
REPORTS (ESRs)
• 	 D e l i ve r  deta i l e d  ana lys is  of  env i ronmenta l 
	 impact  of  each  event .

• 	 Capture  emiss ions  data  t ie d  to  t ransp ortat ion , 
g raph ics ,  f lo or ing ,  and  other  mater ia l  cho ic es 
to  h igh l ight  key  dr ivers .

• 	 F Y25 up dates :  ref reshe d v isua ls ,  s imp l i f ie d 
	 l ayout ,  and  expande d metr ics  w i th  b reakdowns 

of  event  emiss ions  and  the i r  p r imar y  sourc es .

SUSTAINABILITY 
CONSULTING
• 	 Partner  across  the  TFC c o l le ct ive  to  ident i f y 

and  imp lement  susta inab le  so lut ions .

• 	 Fac i l i tate  c onversat ions  to  unc over  new 
	 i n i t i at ives  ta i lo re d  to  each  c l i ent ’s  goa ls .

• 	 P rov ide  act ionab le  gu idanc e  on  susta inab le 
o rder ing .

• 	 Re c ommend opp ortun i t ies  to  re duc e impact 
at  future  events .

EXHIBITOR EDUCATION: 
Sustainable Exhibitor Guide

• 	 I nt ro duc e d a  how-to  gu ide  for  exh ib i to rs  to 
ass ist  i n  the i r  susta inab i l i t y  efforts .

• 	 Rev iew our  S usta inab le  E xh ib i to r  gu ide  to 
lea rn  more.

PLANET 20

PROGRESS THROUGH REPORTING, CONSULTING, AND EDUCATION.

https://www.freeman.com/resources/sustainable-exhibiting/
https://www.freeman.com/resources/sustainable-exhibiting/


TFC 
Green Teams

WORKING HAND IN 
HAND FOR A BETTER 
FUTURE.
TFC e n c ou ra g es  and  emp owers 
a l l  b ra n d s  to  c reate  mean ingfu l 
chan g e  i n  th e i r  l o ca l  c ommun it ies .

55  LEADERS

279 MEMBERS

38  TEAMS

REPRESENTING:

3  COUNTRIES

34 LOCATIONS

30+ DEPARTMENTS

21

F Y25 Impact  Rep ort
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Green Team 
Highlights
TURNING GOALS INTO ACTION.

FREEMAN ANAHEIM

• 	 I nt ro d u c e d  2 electric Sprinter vans to  c omply  w i th 
Ca l i fo r n i a  re g u lat ions  to  re duc e warehouse  emiss ions 

• 	 Jan u a r y  2025 — installed 1,309 solar panels (20 0kW 
syste m)

•	 145,184 kWh generate d  to  date

•	 36,369 kWh sold back to the grid

•	 $1,887 earned in energy credits f rom Anahe im 
	 P u b l i c  U t i l i t i es

FREEMAN DENVER

•	 1,200 reusable water bottles donate d to 
lo ca l  scho o ls

•	 2,200 bags donate d to  lo ca l  fo o d banks

•	 60 dog toys create d  f rom leftover  t-sh i r ts 
	 donate d to  lo ca l  an ima l  she l te r

• 	 D iverte d  t-sh i r ts  f rom landf i l l ,  made many  lo ca l 
do gs  happy,  and  c reate d  a  b ond ing  opp ortun i t y  fo r 
emp loye es

FREEMAN ORLANDO

• 	 Fabr ic  s l ip c over  i n i t i at ive  to  repurp ose  p ost-show 
tex t i l es  i nto  reusab le  c overs  fo r  smart  c ounters  and 
drap e  racks

• 	 E l im inates  shr ink  wrap,  cuts  c lean ing  and  repa i r  t ime, 
and  s ign i f icant ly  re duc es  l andf i l l  waste

•	 Impact to date: 157,000+ square  fe et  of 
	 fabr ic  (e qu iva lent  to  ab out  2 .7  fo otba l l  f ie lds)  has  

b e en  d iverte d

• 	 S upp orts  lo ca l  seamstresses  and  offers  sca lab le 
mo de l  fo r  other  b ranches  to  fo l low

SPARKS PHILADELPHIA

•	 Replaced single‑use plastics i n  th e  cafe  w i th 
reusab le  d ishware

•	 Re duc e d waste  and  lowere d  ongo ing  su pp l y  c osts
•	 Re inforc es  e c o  hab i ts 
•	 I nfuses  susta inab i l i t y  i nto  workp lac e  cu l tu re

SPARKS ROANOKE

•	 Re cyc les  meta l  to  re duc e waste  and  ge n e rate  reve n u e
•	 Re cyc les  wo o d and  broken  pa l lets  th rou gh  l o ca l  ve n dor
•	 D onates  fu rn i tu re  and  supp l ies  to  lo ca l  o rga n i zat i on s , 

i nc lud ing  Hab i tat  fo r  Human i t y 
•	 Infuses sustainability i nto  workp l a c e  cu l tu re

PLANET 22

FREEMAN SAN ANTONIO

Partnere d  w i th  Kn ighten  Day  Farms ,  w here  th ey 
repurp ose d :

•	 600 pallets for  ch icken  c o ops  and  ga rde n  a rea s

•	 10 used tires

•	 25 Dickson cabinets that  were  c onve rte d  i nto 

ra ise d  garden  b e ds

•	 350 lbs. of cardboard. S ome wa s  s h re dde d a n d 

tu rne d  into  c omp ost ,  vermic omp ost ,  a n d  mu l ch  for 

f ru i t  t re es .  S ome cardb oard  was  a lso  u se d a s  we e d 
bar r ie rs



GREEN GUARDIANS 

 
Employe e-to-emp loye e  shout-outs 
for  susta inab i l i t y  act ions ,  b ig  o r 
sma l l . 

396  
Awards given

PLANET

Sustainable Wins
23

EVENT MARKETER  
EXPERIENCE DESIGN 
AWARDS 2024

 
 
 
B est  S usta inab i l i t y  E xp er ienc e  
at  IME X  — Bronze

EXTERNAL 

“THE BEV” AWARD

 
O u r  h i g hest  susta inab i l i t y  honor, 
i n sp i re d  by  B ever ly  Fre eman’s 
l e g a cy  of  env i ronmenta l  advo cacy. 

28 
Nominations 

2 
Winners

INTERNAL ACROSS TFC

INTERNAL AND EXTERNAL RECOGNITION. 
Hon or i n g  e c o  efforts  and  c ont r ibut ions  that  bu i ld  awareness  and  dr ive  change in 
a n d  ou ts i d e  TFC.

F Y25 Impact  Rep ort
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REDUCING EMISSIONS, BOOSTING 
WELL-BEING.

• 	 Tea ms re p lac e d e le ct r ic  carts  w i th  b icyc les  in  severa l  markets 
to  c u t  e n ergy  use  and  lower  emiss ions  w i th  an  unexp e cte d 
b e n ef i t .

• 	 R i d i n g  on  the  job  g ives  emp loye es  a  hea l th ie r,  more  energ ize d 
way  to  move through  warehouses  and  show s i tes .

• 	 W i th  d e mand now exc e e d ing  supp ly,  severa l  l o cat ions  a re 
	 expa n d i n g  the i r  b i ke  f le ets

Employees + Electric Bikes: 
Pedaling Toward Progress

24
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Turning Surplus into Support
7,000 CHAIRS REPURPOSED FOR 
DISASTER RELIEF.

Th is  nat ionw ide  donat ion  d r ive  re d i re cte d  thousands  of  ret i re d  event 
cha i rs  f rom Fre eman show s i tes  and  warehouses .

LOS ANGELES 
WILDFIRES 

 
Worked with California 

organizations to support 

affected communities.

HURRICANE HELENE 
FLOODING

Partnered with North Carolina 

public safety services to aid 

affected communities.
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Progress 
Points: 
Planet

7,000 
chairs donated to 

support natural 
disasters

*Represents Freeman only

Achieved 

5% 
reduction in electricity use 
and 13% drop in spending.

Saved 

174,150 kWh 

— enough to power 200 
homes for a month.

Diverted

157,000+ 
square feet of fabric 

from landfills 

Equivalent to
 ~2.7 football fields!

*Represents Freeman only

279 

Green Team members 
(up from 250 in FY24)

100% 
of employees completed 
Sustainability 101 training

*All stats represent the TFC collective of brands unless otherwise noted.



People. People. People. People. 
People. People. People. People. 
People. People. People. People. 
People. People. People. People. 
People. People. People. People. 
People. People. People. People. 
People. People. People. People. 
People. People. People. People.
People. People. People. People.

Our
People
WE BELONG TOGETHER.



Culture for All
CULTIVATING A COLLECTIVE COMMUNITY.

By invest i n g  i n  our  p e op le  and  l i v ing  our  va lues ,  we  foster  an  env i ronment  w here 
ever yon e  ca n  th r ive.  We b e l ieve  that  robust  inc lus ion  efforts  fue l  i nnovat ion , 
enhan c e  d e c i s i on-mak ing ,  and  st rengthen  our  g loba l  c omp et i t i veness .  From 
retent i on a n d  re c o gn i t ion  to  ta lent  deve lopment ,  l eadersh ip,  and  g iv ing  back ,  we’re 
bu i ld in g  a  c u l tu re  of  c ommun it y.

 5,620
total employees

95.1% 
retention rate

46.8%
identify as women

33.7%
identify as racially and 

ethnically diverse

43.5%
executive roles held 

by women

5 
generations 
represented

50+% 
of the workforce is 
Gen Z and Millennial

at a Glance

F Y25 Impact  Rep ort
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Culture Recognition

HONORING OUR PEOPLE-FIRST ETHOS.

E x te r n a l  re c o gn i t ion  aff i rms w hat  we bu i ld  ever y  day :  a  cu l tu re  p owere d  by 
b e l on g ing ,  emp owerment ,  and  share d  purp ose  that  d r ives  us  a l l  fo rward .

USA Today  
Top Places to Work (Alford Media and Freeman)

Fast Company   
Most Innovative Companies 2025 (BaAM Productions)

J.D. Power 
2025 Certified Customer Service - Phone (Freeman)

UFI
Operations & Services Award (Freeman)



Business 
Resource Groups
WE REPRESENT AND SUPPORT.

B RGs ex i st  to  bu i ld  c ommun it y  and  honor  d iverse  p ersp e ct ives .  Work ing  w i th 
lea d e rsh i p  a nd  HR ,  these  op en-to-a l l  g roups  foster  b e long ing ,  p romote  we l l -b e ing , 
a n d  e n c ou ra ge  empathy  across  TFC. 

Asian American + Pacific Islander

Black/African American

Caregivers

Generations

Hispanic/Latino/Latinx

LGBTQIA+

Mental Health + Wellness

Persons with Disabilities

Women Leadership Development

Working Families

Veterans + Military Families

844 

employees currently 
participate

15% 

participation rate 
(avg .  among Fortune 

50 0 c ompan ies  i s  8 .5%)

105% 
increase in membership 

from 2023-2025 

10 

senior leaders 
serving as executive 

champions

F Y25 Impact  Rep ort
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BRG Group Efforts
SHARED INTENTION, SHARED ACTION.

F Y25 Impact  Rep ort
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DISABILITIES + CAREGIVERS 
PANEL - APRIL 2025
Joint BRG Initiative

• 	 6 1  attende es

• 	 S hare d  exp er ienc es  on  care g iv ing , 
f lex ib i l i t y,  and  se l f-care

• 	 H igh l ighte d  TFC resourc es  for 
care g ivers

INCLUSION FORUM - 
FEBRUARY 2025
Participants: 62 BRG leaders
 representing all groups 
(U.S. and Canada)

• 	 Fo cus :  Net work ing ,  g row th ,  idea 
shar ing

• 	 H igh l ights :  CEO Q& A ,  exe cut ive 
pane l ,  b ias  workshop,  engagement 
st rate g ies

• 	 Up date d BRG miss ions  and 
     future  engagement  p lans

MILITARY APPRECIATION 
MONTH - MAY 2025
Led by: Veterans + Military 
Families BRG

• 	 23 5  emp loye es  s igne d a  v i r tu a l 
thank-you  card

• 	 D e l i ve re d  to  lo ca l  VFWs  to  h on or 
veterans

STEP-TEMBER 
CHALLENGE - SEPT. 2024
Led by: Mental Health + Wellness 
BRG

• 	 130  pa r t i c i pants  lo gge d 26.6M steps 
—  e q u a l  to  wa lk ing  across  the  U.S . 
f i ve  t i mes

• 	 P romote d  we l lness  and  c ommun it y 
th rou g h  a  fun ,  i nc lus ive  cha l lenge



FPO IMAGE

Building a Culture  
of Appreciation

“The magic of TFC comes  
from how we show up for  
each other — through  
everyday recognition and  
appreciation.”
— Janet  D e l l

HONORING CONTRIBUTIONS THAT MAKE OUR 
TEAMS THRIVE.

Through awards  and  re c o gn i t ion ,  we  c e lebrate  the  ind iv idua ls  w ho br i n g  ou r 
va lues  to  l i fe .

F Y25 Impact  Rep ort
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CELEBRATING MOMENTS,  
BIG AND SMALL.
O n l i n e  p l atfor m that  a l l ows  emp loye es  to  re c o gn ize 
fe l low tea m memb ers  for  any  p os i t i ve  c ont r ibut ion 
o r  m i l eston e. 29

Average recognitions 
per day

16,522 
Moment Makers given

6,462  

Community celebrations

254 

Life Events honored

4,087 

Recognized

79%
 of employees

Moment Makers: 
Internal Award 
Program
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Employee 
Appreciation Week

INTERNAL 
CONTENT ENGAGEMENT

23 

Facilities 
celebrated locally

15 
EAW Committee 

volunteers

3,233
 

Moment Makers 
given during the 

week

FIVE DAYS FOCUSED ON BELONGING, GROWTH, AND 
RECOGNITION.

6,933
 

total views 

365 
views across 

19 posts

Kickoff post

1,280
views

34



SERVICE AWARDS 
1,705 RECOGNITIONS
Mi leston e  a n n i versar ies  honore d

BUCK FREEMAN AWARD – 
50TH ANNIVERSARY
1 AWARD, 2 RECIPIENTS
Highest  h on or  fo r  outstand ing 
c ont r i b u t i on s .
 

SUSTAINABILITY AWARD – THE BEV 
1 AWARD, 2 RECIPIENTS
Re c o gn iz ing  pass ionate  e c o-minde d 
ach ievements .
  
TRUE BLUE STAR OF EXCELLENCE
26 WINNERS, 640 NOMINEES
Pe er-nominate d  for  l i v ing  TFC va lues 

LINE OF BUSINESS AWARDS: 30

Annual 
Achievements
CELEBRATING EXCELLENCE ACROSS TFC

Total Awards Given 
Across TFC

1,766

PEOPLE 3 5



Champions of Change
NEW AWARD: TRANSFORMATION 
TRAILBLAZER.
An n u a l  h on or  that  c e lebrates  emp loye es  w ho insp i re  p ro gress  across 
th e  o rg a n i zat ion .  Thre e  honore es  re c o gn ize d  in  F Y25 for :

F Y25 Impact  Rep ort
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Actively supporting 
and advancing 
company-wide 

initiatives

Fostering a culture of 
resilience and ongoing 

improvement

Demonstrating 
exceptional leadership, 

collaboration, and 
innovation

Embracing and driving 
meaningful 

organizational change



Focused 
on Talent

SUMMER INTERNSHIP EXPERIENCE

Immers ive  10-we ek  care er  jou rney  offer ing  def ine d  ro les 
across  TFC.

38 interns worked in:

• 	 Fre eman AV Pro duct ion

• 	 Fre eman Event  &  E xh ib i t  S er v ic es

• 	 TFC Grow th  (S a les/C l ient  Re lat ions)

• 	 C orp orate  Funct ions  (HR ,  IT,  F inanc e,  Market ing)

Programs included:

• 	 Learn ing  sess ions  w i th  key  leaders

• 	 Job shadow ing

• 	 Forma l  mentor ing

• 	 Net work ing  and  so c ia l  events

EMPOWERING AND CREATING PATHWAYS 
FOR EMERGING TALENT.

STRATEGIC EDUCATION PARTNERSHIPS
A l i g n i n g  w i th  re levant  un ivers i t ies  reaches  future  ta lent  and  dr ives 
i n d u st r y  awareness .

• 	 U n i ve rs i t y  of  C entra l  F lo r ida
• 	 U n i ve rs i t y  of  Nevada ,  Las  Ve gas

MENTORSHIP PROGRAMS
•	 100+ employees se r ve d  as  mentors  and  ambassadors

•	 Supported interns dur ing  the  10-we ek  care er  jou rney 

•	 25 university recruitment events i nc lude d TFC mentors .

F Y25 Impact  Rep ort
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18 INTERNS HIRED 
for full-time roles following their 
internships.
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Learning Together
EXPANDING KNOWLEDGE AND SKILLS ACROSS TFC.

REGIONAL EXCHANGES

Annua l  town ha l l  fo rums br ing ing  leaders  and  tea m 
memb ers  to gether  i n  p erson .

• 	 24  me et ings  ser v ing  a l l  b rands  and  re g ions
• 	 Bus iness  up dates  and  re g iona l  w ins
• 	 Emp loye e  mi lestones  and  honors

New Segment for FY25: 

I nte ract ive  sess ions  gu id ing  emp loye es  on  how to 
b etter  leverage  A I .

EMPLOYEE EDUCATION

Offere d  for  a l l  l eve ls ,  w i th  f lex ib le  fo rmats  to  f i t 
ever y  lea rn ing  st y le .

• 	  L ive,  i nteract ive  workshops 
• 	  V i r tua l  i nt ructor- le d  t ra in ing
• 	  S e l f-pac e d on l i ne  c ourses

EW COURSES IN FY25

Emotional intelligence
Change Influencer
Growth Mindset
Leading Without Authority

38

 1,445 employees
Tota l  attendanc e

110% 
i nc rease  YOY
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Building Better Skills

ON-DEMAND LEARNING

•	 Thousands  of  c omplementar y  on l i ne 
c ourses  offere d .

•	 Top ics  inc lude  ever y th ing  f rom te chn ica l 
t ra in ing  to  p rofess iona l  sk i l l s  fo r  a l l  l eve ls

•	 3,700 courses completed by TFC 
emp loye es

INDIVIDUAL 
DEVELOPMENT PLANS (IDPS)

S i x-to-12-mont h  roa d  m a p for  set t in g  goa ls , 
bu i ld ing  sk i l l s ,  a nd  p re pa r i ng  for  f uture 
opp ortun i t ies .

•	 I nc rease d fo c u s  on  ca re e r  deve lo pment

•	 Equ ipp e d lea d e rs  w i t h  a  c o l l a b orat ive  to o l

•	 11 information sessions of fere d  gu idan c e 
and  t ra in ing

PERFORMANCE CYCLE 
TOOLS, RESOURCES, AND 
TRAINING

Reso urc es  to  st rengthen  goa l -sett ing  and 
p erfo rman c e assessment  pract ic es .

12 performance assessment sessions 
h oste d  fo r  leaders

U p date d eLearn ing  c ourses :

•	 Perfo rmanc e Assessment  B est  Pract ic es

•	 C reat in g  Annua l  Goa ls  (OKRs and 
    deve lo pment  ob je ct ives)

PEOPLE 3 9
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Leadership 
Development

FPO IMAGE

40

Quarterly People Leader Workshops

• 	 Emp ower  D eve lopment
• 	 I nc lus ive  Language
• 	 Lead  w i th  Appre c iat ion
• 	 Mean ingfu l  C onversat ions

ATTENDANCE:

Leadership Courses: 

• 	 Leadersh ip  C ourses  and  Events
• 	 Emot iona l  i nte l l i genc e  for  Pe op le  Leaders
• 	 Foundat ions  of  C hange Leadersh ip
• 	 Foundat ion  of  Leadersh ip

Collective Leader Portal

Revamp e d for  eas ie r  ac c ess  → 
Performance Assessment Training:

•	 12 sessions  to  ensure  fa i r,  effe ct ive  eva luat ions

of leaders 
attended 
(up  f rom 43%)

attendees 
(67.5%  i n crea se  YOY )67% 1,181

SUPPORT FOR EVERY STAGE.

Throug h  i nte ra ct ive  workshops ,  on l i ne  t ra in ing ,  and  to o ls ,  we  e qu ip  leaders  to  bu i ld 
engag e d ,  h i g h - p erforming  teams.

283% 
YOY engagement 
increase
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Camp Buck
ANNUAL ACCELERATOR FOR TFC LEADERS.
Ea c h  year,  we  evo lve  the  ex p er ienc e  to  de ep en c onne ct ion  and  dr ive  innovat ion .

FY25 HIGHLIGHTS:

•	 TFC Fair: I nteract ive  ex p er ienc e  c entere d  on  our  va lues

•	 Speakers: C har les  D uh igg ,  C onor  Grennan ,  Lanc e  Fensterman ,  Tony  Haw k 

•	 Immersive Growth: B reakouts ,  hands-on  act iv i t ies ,  sma l l -g roup  net work ing

•	 Tech Showcase: A I  Cave  p lus  advanc e d to o l  sess ions

•	 Sustainability Spotlight: P ro gress  toward  gre ener  op erat ions



Purposeful 
Leadership

42

INTRODUCED PERSONALIZED COACHING.
Nominate d  leaders  ga in  to o ls  to  insp i re  and  ach ieve  even  more. 

•	 Launched in 2024  

•	 12-month program  

•	 54 employees nominated by senior leadership  

98% 97%participant 
satisfaction

report being 
more effective 
at work



PEOPLE

TFC 
Giving

SUPPLIES TO THRIVE: 
JULY/AUGUST 2024

He lp ing  under- resourc e d c lassro oms thr ive 
th rough  emp loye e  donat ions .

•	 25, 234 school supplies donated 
across 37 offices

•	  Estimated value: $43,481.15

•	  Donations tripled YOY

•	  Supported 27 Boys & Girls Clubs 
across 3 countries

•	  $1,000 contributed to Iowa FFA 
Association in honor of student 

	 efforts.

CAN-DO ATTITUDE: 
OCTOBER/NOVEMBER 2024

F ight ing  hunger  w i th  a  c ompany-w i de  g i v i n g 
moment .

•	 10,400 food items donated     
(including virtual contributions)

•	 $2,035 raised for Feeding 
America

•	 $5,000 company match to 
Feeding America, which  helps 
provide 50,000+ meals  
to families in need.

43

JOINING FORCES TO 
STRENGTHEN COMMUNITIES.
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Making a Difference Together

FREEMAN HAS HEART
T FC a n n u a l  b lo o d  dr ives  enc ourage  emp loye es  to 
h e l p  oth e rs  and  ra ise  awareness . 

10 blood drives (across 8 cities) 
7 in-community events
260 units of blood collected
~ 780 lives benefited

INTERNSHIP GIVEBACK DAY
O pp ortun i t y  fo r  i nterns  across  TFC to  he lp  B oys 
and  G i r l s  C lubs  of  Amer ica .

3 clubs benefited
50+ employee volunteers
240+ support hours
$8,042 investment to support clubs

CORPORATE WORK-STUDY 
PROGRAM

S upp orts  C r isto  Rey  Da l l as ,  a  c o l le ge  preparator y 
scho o l ,  w h ich  he lps  students  prepare  for  the  fu tu re.

$40,000 donation
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ALFORD

CHILI COOKOFF

•	 $11,000+ raised for  A l fo rd  Fami ly  S cho l a rs h i p  Fu n d

•	 48 donations, +11% over goal

•	 90% employee participation

•	 100% donated prizes (sp onsors  and  staff )

•	 100% staff‑run

•	 ~5 core planners +  a l l  hands  on  event  day

•	 $160K donated across 40 years

UNIVERSITY OF NORTH TEXAS (UNT) 
PARTNERSHIP

•	 2 $5,000 scholarships given

•	 TFC employees serve as guest educators

•	 Partnership helps build ongoing career paths

PEOPLE 45

Strengthening 
Collective  
Communities
GIVING BACK LOCALLY AND 
ACROSS THE WORLD.

3D EXHIBITS
 
TOYS FOR TOTS

•	 20-year initiative w ith  average  of  179  toys  p er  year

•	 3,580 toys over  20 years

•	 95% of employees donated a  toy
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Community Giving

FPO IMAGE

BaAM
 
WOMEN’S CURLING EVENT SUPPORTING 
ODETTE CANCER CENTRE

• 	 C o‑sp onsore d  2024 Awards  B anquet  - 

	 $4,250 donation

• 	 D onate d Map le  Leaf  t ickets  for  auct ion

• 	 D es igne d and  donate d step‑and‑ rep eat 
	 backdrop

CNE FOUNDATION

• 	 Ph i l anthrop ic  a rm of  the  Canad ian  Nat i on a l 
	 E xh ib i t ion

• 	 D onate d t ickets  for  auct ion

THE STOP COMMUNITY FOOD CENTRE
•	 $2,530 raised v ia  ho l iday  raff le

THE CHILDREN’S BREAKFAST CLUB
• 	 W inter  c loth ing  dr ive
• 	 40 c oats  and  scar ves  donate d by  emp l oye es

FREEMAN 

LAS VEGAS: BASKETS OF JOY

•	 1,069 Easter  baskets  donate d 

ORLANDO: GREAT BACKPACK BUILD

•	 25,000 backpacks  donate d

DALLAS HQ: FREEMAN INVITATIONAL GOLF 
TOURNAMENT

•	 $85,000 ra i se d 
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Community Giving mdg
 
RANDOM ACTS OF KINDNESS

• 	 S pread ing  c ompass ion  and  love  th rough  da i l y  a cts 
o c curs  ever y  Januar y

• 	 Started in 2013 to  honor  l i ves  lost  i n  S a n dy  Ho ok 
t rage dy

• 	 31 acts of kindness each  Januar y  (one  p e r  day)

• 	 Pa rt ic ipants  feature d  on  mdg so c ia ls  and  we b

SMALL BUSINESS SATURDAY

•	 Annua l  i n i t i at ive 

•	 Employe es  re c e ive  st ip end to  shop lo ca l l y

•	 C ontr ibutors  feature d  on  mdg so c ia ls  an d  we b

SPARKS 

AMERICAN RED CROSS

•	 D onate d hundre ds  of  toys  to  the  o rgan i zat i on’s 
	 ho l iday  part y

PHILLY HOUSE

• 	 Donated $2,135.08  generate d  by  a  ba ke  s a l e 
and  c ompany  match .
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Progress 
Points: 
People

25,234 
school supplies  

donated to children  
in need

Achieved 

95.1% 
Retention Rate

33.7% 
Employees who identify as 

racially and ethnically diverse

+30%
BRG engagement YOY

100+
employees served as 

TFC mentors and 
ambassadors at 25 

university recruitment 
events

43.5% 
Executive roles held  

by women

260
Units of blood collective 

through drives
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ples. Principles. Principles. Prin-
ciples. Principles. Principles. 
Principles. Principles. Princi-
ples. Principles. Principles. Prin-
ciples. Principles. Principles.

Our
Principles
WE ARE PURPOSEFUL TOGETHER.



Our Code of 
Conduct
MORE THAN POSTERS ON A WALL.

BE 
FAIR & 
RESPECTFUL

BE  
SAFE & HOLD 
EACH  
OTHER 
ACCOUNTABLE

BE  
GOOD & DO THE 
RIGHT THING

BE  
LOYAL & 
TRUSTWORTHY

BE  
HONEST & 
ACCURATE

BE  
ETHICAL & FAIR 
IN BUSINESS 
DEALINGS

BE  
DEDICATED TO  
SOCIAL & 
ENVIRONMENTAL 
RESPONSIBILITY
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We Protect 
Each Other
THINK SAFETY. WORK SAFELY.

OBLIGATIONS OF SAFETY

Refuse.
Stop.
Listen.EMPLOYEE PLEDGE

To lead  by  exa mple  though my  act ions  and  words

To know,  fo l l ow,  and  c ommun icate  the  th re e  ob l igat ions  of  safet y

To pa r t i c i pate  i n  the  safet y  of  Fre eman emp loye es ,  c l i ents ,  and  partners

To ac kn ow l e d g e  and  reso lve  safet y  c onc erns  rather  than  ignore  them
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TFC Safety 
Milestones
365 DAYS WITHOUT INCIDENT 
ACROSS 16 LOCATIONS.

3D EXHIBITS CHICAGO
7 consecutive years in July

3D EXHIBITS CLEVELAND 
4 consecutive years  in May

3D EXHIBITS INDIANA
7 consecutive years in July

3D EXHIBITS LAS VEGAS
1 year in May

3D EXHIBITS MILWAUKEE  
4 consecutive years in February

BaAM TORONTO
7 consecutive years in October

FREEMAN ST. PAUL 
1 year in April

FREEMAN MOHAVE VALLEY 
4 consecutive years in August

SPARKS DETROIT  
2 consecutive years in April

SPARKS PHILADELPHIA
1 year in May

SPARKS ROANOKE
1 year in March

SPARKS LEXINGTON
7 consecutive years in July

SPARKS LOS ANGELES
1 year in July

SPARKS NEW YORK CITY
1 year in June

SPARKS RIDGEFIELD 
5 consecutive years in February

FREEMAN STAGE RIGGING
SAN FRANCISCO

2 consecutive years in March
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Building Safety Skills 
and Readiness
FY25 TRAINING HIGHLIGHTS: 

Up date d  se c u r i t y  awareness  c ourses

• 	 New a ct i ve  sho oter  c ourse
• 	 E x pa n d e d  CPR  A ED

2,471 
employees and union workers 
completed training

12,666 
safety courses 
completed

2,400 
topics offered

 
SAFETY SPOTLIGHT

From CPR 
training to a 
lifesaving 
moment.
W hen Fre eman S afet y  C o ord inator  Dav id  Yzaba l  heard  a 
f rant ic  ca l l  fo r  he lp  at  a  t rade  show in  Anahe im ,  he  d isc ove re d 
c o l league  Rob ert  B e l t ran  c o l l apse d on  the  f lo or.  Dav id  j u mp e d
into  act ion  by  app ly ing  h is  CPR t ra in ing  unt i l  he  fe l t  a  pu l se.
Rob ert  eventua l l y  made a  fu l l  re c over y  — a  l i v ing  rem i n de r  th at 
safet y  t ra in ing  t ru ly  saves  l i ves .



Crisis Management
BUILDING RESILIENCE THROUGH 
PREPARATION.
We  st re ngthen  safet y  and  res i l i enc e  th rough  proact ive  r i sk  management , 
r i g orou s  t ra in ing ,  and  advanc e d systems.

NEW INITIATIVES FOR FY25:
I n c rea se d c o l l ab orat ion  w i th  venues  on  c r i s i s  and  act ive-sho oter  t ra in ing .

ENTERPRISE RISK MANAGEMENT (ERM)

•	 Proactively identified the top 25 risks of  our  lo cat ions  and 
b ra n ches

•	 Installed new surveillance cameras
•	 Increased forklift safety by l im i t ing  the  sp e e d of  our  fo rk l i f t 

f l e et  to  7  m i les  p er  hour

•	 Introduced a new SaaS solution r i sk  management  system

•	 Streamlined root cause analysis
•	 Utilized data to prevent injuries

2,800+   
show site crisis  
management plans

Created

367venue 
templates with 
crisis information

Delivered

Completed 

31 crisis training sessions for 14 
corporate functions
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Connected 
and Protected

REAL-TIME ALERTS THAT KEEP 
EMPLOYEES SAFE.
 

100+ admins trained  
to send emergency alerts 
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66 global subscriptions automate alerts with push notifications 

Updates shared via email and Freeway on national events 
affecting employees
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PRINCIPLES

Key Points: 
Principles

66 

global subscriptions
set for emergency
alert notifications

2,400
variety of training topics 

offered

56

365 
days without incident 

across 16 facilities 
(up from 14 in FY24)

2,471
individuals trained 

for safety readiness

2,800+ 
events with crisis 

management plans

12,666 
safety courses 

completed



We Go Together, 
Today and 
Tomorrow.
Th is  year  p rove d that  im pact  sta rts  w i th  intent ion .  A l ign in g  ou r 
act ions  and  va lues  tu rns  s hare d  purp ose  into  ta n g ib le  p ro gress 
that  moves  us  a l l  fo rward .


